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Forward-looking statements

The plans, performance forecasts, and strategies appearing in this material are based on the assumptions and judgment of the management
of Coca-Cola Bottlers Japan Holdings Inc. (CCBJH or Company) in view of data obtained as of the date this material was released. These
forecasts may differ materially from actual performance due to risks and uncertain factors such as those listed below.

Risks and uncertain factors are not limited to the items listed below. They are also included in our annual securities report, or “Yuka Shoken
Houkokusho”.

* Agreements with The Coca-Cola Company and Coca-Cola (Japan) Company Limited.

* The quality and safety of products

* Market competition

* Natural environment, such as climate, disaster, water resources, etc.

* Legal environment

* Leakage or loss of information

* Change of economic conditions, such as personal consumption, currency exchange rates, prices of raw materials, fair value of assets, etc.
* Business integration, streamlining and optimization of business processes, etc.

* Uncertain factors other than those above

The information in this presentation is provided for informational purposes and should not be construed as a solicitation of an investment in
our securities.

CCBJH undertakes no duty to update any statement in light of new information or future events. You should rely on your own independent
examination of us before investing in any securities issued by our company.

= e . e e e e T

Paint it RED! *ff@bﬂ'}i& - G265l BOTTLERS JAPAN HOLDINGS INC.




Coca-Cola Bottlers Japan Holdings Inc. (CCBJH)

Q1 2021 earnings presentation

Overview and situational analysis

Q1 2021 results and 2021 outlook
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Overview and
Situational Analysis
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Q1 2021- Focusing on what we can control amidst volatility

Mitigating COVID-19 impact Recover & grow market share Transforming for the long run
* Delivering new recurring cost savings e Continued momentum on vending eSale of Q’sai completed in Q1
for future and mitigating current risk value share and OTC recovery « Coke ON becoming digital platform
* Competitive environment * “Growing where the growth is” e Saitama Mega DC starts operation
st e, B s Sy otuse o * New product launches, investing e Solid progress toward ESG goals
appropriate market investments

again for future growth : . ..
Q1 cycling strong January & February, * Flexible working styles and digital

¢ Strong growth in online channel i
el e e B s g8 tools enable new ways of working

Consumer traffic
declines during SoE

. Vending value Sale of Q’sai
24%"3?31? ™ share growth 45 B cashin

8 5 Saitama Mega DC
Over New Products M Cases Shipping Capacity
Q1 Online +65(y Announced BtoB for 100%

(i}

volume gTOWth Brand Coca-Cola* Recycled Content

Q1 Recurring
Cost savings about 2 B Yen

New COVID State of Emergency Winning in the market Foundation for future

*excluding Large PET Products
e e'f’-r;‘:' ;;;_;,'7 . -~ A_,; S ;,,::, e s eRoi ':'_,_ i SR et = 5_-:':-‘-"- S e A — e — - Rt e :
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Key transformation initiatives underway and accelerating pace

Continued market uncertainty as successive States of Emergency and
other countermeasures declared due to rising COVID-19 cases

SAFETY & SECURITY AGILITY RESILIENCE

The safety and security of Agile and flexible business Accelerating transformation
our consumers, customers, planning, ready for the to build a resilient
partners, employees and future foundation

communities are our priority

“Business as usual is not an option”

e s —
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Navigating challenging environment, accelerating transformation

Initiatives Progress
I Completed initial vending / sales route
. ' . .
Vendi ng / l/rzr::llcgfrgrr/me:fi?rll (0TC) sales route transformation ahead of plan in 2020
Commercial O bee cornre] o e e I Continuing organizational structure
transformation, including supply chain
Production | Production Capacity I Seven new manufacturing lines up and running
! | Saitama Mega DC since 2019. 20% additional aseptic capacity vs.
SRl ! everosg dialechnacgyseess ||| o tonne
Infrastructure value chain
i

Digital technology for better demand forecast

Peo p | e I Invest in people to drive transformation | ”CEnd t‘é ElndL’J’ c.apak?ility devielogment zr]?grarlns
| End to End HR management I( o;a— ola University, n(:xt&efal\ e'lrc;slan T(mf Ie )
Devel op ment | Diversity and Inclusion eaders programs, remote & flexible work styles
I Raised female manager target to 20%

I Q’sai divestment, selling of cross-held shares,

I Focus on core beverage business
Corporate i i
p | Flat organization and simplified structure i gnnou.nce.d eX'I: of ruibyfteam Zere-rshm i
Governance | Board of Directors / Governance RIS iGAE RS Do Hl M uEL

| Diverse & experienced board; ASC structure

e = ~— e . . R T N S A Tt e e e D e e = R Sy . s
R SR c e B e T e = e S T = -
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Capturing opportunities to drive growth in the “New Normal”
Accelerating initiatives to capture changes in consumer behavior

Food Delivery / Changing Sizes and
Takeaway Packaging
HSERHIAEBY TRY
N Coke ON Pass
FAWLAE I
- \‘ tttttttttttttttttt sa CCND) <
NS | . BREBFIVIDNBEIICHRDHS
] . “=ls] Y7294 —E2
o . 5 ,:: Coke N Pass mRORFH—EZ ORIGINAL = a A i ‘.- Jé.uf’ :
2 Ve IJ £ % .......... & i 208 S LR i
N / <j) 2 o A | iy R BHEDY X 2ABBY X
e ‘i/\l LT\ FrYYALATHY Y @R " N y o il 2200
o e a Coke ON Pay
Increase label less SKUs and New Vending opportunity with Expand 350/700ml PET offerings in
i ) . L. Capture the trend of people supermarket and drug & discounter
new package configurations, Coke ON Pass subscription . . . :
. f based model. Expandin eating at home with tailored channel. Bundle and multi-pack
growing revenue trom o 120y 8 products and package sizes launch in CVS channels to capture
subscription consumers cashless payment at-home demand.

N e e Ry ;. —
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Developing an agile and flexible supply infrastructure

I Saitama Mega DC (East Japan) ramping up
operations in 2021 as planned. Automation,
digitalization, remote monitoring using loT

I Akashi Mega DC (West Japan) construction on plan

I Shinsei logistic/distribution optimization project
ongoing; closed 2 sales/distribution centers in Q1

A totalﬂ of 21 statéAof'
I “Next generation aseptic technology” (NAT) in

Hiroshima plant allows innovative new products
like Fanta Premier and COSTA COFFEE

! New production line for ready-to-drink alcohol to
start production in Q2 2021, as planned

Saitama

- Automated
I Warehouse



Flatter org structures, new working styles, shift to digital make us more agile

Working in different ways provides opportunity for change

I Rapid shift to digital in daily operations: 17,000 smartphones with work apps to all
employees

I Expanding remote work, work from home leads to real change in work routines, team
management and customer interaction

I Remote, flexible work routines and flatter org structures speed up decision-making,
ensure speedy business continuity actions and help to minimize business disruption when
issues arise

* External host issues cause CCBJI IT system outage on March 12

e CCBJI mobilized virtual working teams to drive urgent shift to manual and remote
workarounds until outage recovery

* Minimal impact to service and supply thanks to speedy identification of remediation
measures. Some back-office data reconciliation work remains.

—— = e T s
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ESG — At the core of our daily operations
Steady progress in creating shared value

Recycle Certification / Recognition
I Accelerate our move toward a “World Without Waste” I Semi Nadeshiko 2021 for diversity management
with the introduction of Brand Coca-Cola with 100% i

2021 Health & Productivity Management Outstanding

recycled PET content Organization (White 500)

Food loss prevention initiatives

/
| Food loss prevention vending machines introduced Q N ADE ﬁi’%"
088 SKI-CI)I o @@é@ﬁ%‘f

N Health and productivity
=

RI74H500

UgrobLTh

100%UBTDJLAY

Protecting our employees from COVID-19

I Offering special paid leave for employees receiving COVID-

19 vaccine to promote vaccination

Supporting local communities

I Donated 80,000 cases of Coca-Cola
brand products to local foodbanks and
medical institutions amidst COVID-19

e e T
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Progress against 2021 Outlook announced in February
Focusing on the controllable, building resilience and setting foundation for growth

Market share Recurring cost savings Annual dividends

Target Progress Target Progress Target Progress
50 Target
About oSt
7-9 B yen Maintained
f f 2 B yen yen/share
Value share growth Recurring cost savings target Target maintained with
continues through transformation solid balance sheet
Target Progress Target Progress Target Progress
Target
45-50Byen 20.1Byen 55-60 Byen 14.6 B yen 40% Wl o

Limited new capex during COVID
uncertainty. Morg savingsgpossible. On plan, as we control our capex Expand recycled PET usage, on

Q1 Saitama Mega DC booked. spending track to meet 50% 2022 goals

*Not including IFRS16 non cash items

—a e — = p—
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Q1 2021 results
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Q1 2021 results vs. Q1 2020
Continued COVID impact cycling good start to Q1 2020; Investing again in marketing and

product launches after pause in 2020. Net income reflects profit from sales of Q’sai business

Q12021 Actual | Q2020 Actual YoY (%)
excl Q’sai

Revenue 168,399 193,029 -12.8%
Beverage Sales Volume (million Cases) 97 108 -10%
NARTD (Non-alcoholic ready to drink) Beverage Volume (Million Cases) 96 106 -9%
COGS 94,239 104,141 -9.5%
Gross Profit 74,161 88,888 -16.6%
SG&A 85,426 95,663 -10.7%
Business Income (Loss) (11,596) (7,081) -
Operating Income (Loss) (15,142) (8,428) -
Net income (loss) attributable to owners of parent 1,316 (5,690) )

(Total of continuing and discontinued operations)
Unit: Million JPY

—a —— . — = — -~

e e T

Somrérinconsistencies with the volume data provided in past presentations may W%BOTTLE“ ]APAN HbLDlN GS INC. 14

be expected as a result of standardization of volume and revenue calculation.
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Q1 2021 Drivers of Business Income
Topline impact of consumer traffic shift during pandemic, offset by continued cost discipline

Volume, Price
& Mix*

DME
(Direct Marketing

Commodity

Expense, fixed only)

Manufacturing Others

-7.1

FY2020 Q1
Business
Income
(Continuing
operations)

-10.0

* Volume impact from
consumer traffic
restrictions with
COVID (VM-12%, CVS-
9%, R&F -36%),
negative channel mix

* Lower variable
expense (price
promotions vending
commission, etc.),

*Volume Price & mix represent marglnal proflt of our commercial act|V|t|es |nclud|ng varlable costs and deductlon from revenue in IFRS

Pamt lt RED' **Eﬁb}b‘z&

* Investing again in

marketing drive
growth in 2021

* New product

launches, Olympic

0.3 +0.4
L ]

* Benign impactin
Q1 (Positive PET,
etc.)

* Monitor inflation
trend for the year

-11.6

* New production line
depreciation increase,
increase in cost per
case due to lower
volume

FY2021 Q1
-0.5 +5.9 Business
Income

* Reflects

recurring savings

from

transformation
* Savings in labor,

sales equipment,

etc.

Unit: B JPY

(Rounding off less than unit)

S s s e o ;. =t —
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Q1 2021 NARTD beverage performance by channel

Growth in SM, D&D, Online channels capturing changing consumer behavior

Winning where the growth is

I Online volume growth +65% vs. PY By channel
| Capturing bulk purchase demand in SM and D&D 3% 1%

Mix & wholesale revenue per case trend . Supermarket (SM) +1%  -82Yen
! At-home consumption increase . Drug & Discounter (D&D)  +7%  -95Yen
| Competitor promotion intensity heating up c _ S—— - a6y
I New configuration of bottles per case for 1.5L PET onvenience tore B

(From 8 to 6 bottles per case) in 2020 Q4 reduces Vending (VM) -12%  -31Yen
average revenue per case. No underlying change in . Retail & Food (R&F) -36%  +35Yen

in per-bottle wholesale revenue trend. . e +65%  +7Yen
Impact of COVID-19
| Retail & Food, vending, CVS volumes impacted due
to less consumer traffic.
| Outdoor vending recovery trend in Q4 2020
slowed in Q1 with new COVID State of Emergency.

No change in underlying SM and DD average
wholesale revenue per case except for bottles
per case change (from 8 to 6 bottles per case)

o ——— pm—
A

e — = e e e R iy =~ e
o 35'-: e = S =m S S A S RS e e o N =t p - SSEE
Note: Volume doesn’t include alco Revenue per case doesn’t include DFR ( on
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Q1 2021 NARTD beverage category volume performance

Continued impact of COVID-19; Introducing new products to set foundation for the year

By category

Sparkling -7%

9%

Sparkling driven by decline in R&F, VM and CVS. Partly
offset by Coca-Cola Zero growth and new flavors of Fanta
Premier series

NST decline across most channels, partially offset by

Non-sugar tea (NST) -10% growth in online channel and new products Ayataka
Matcha Latte and Karada Odayakacha W functional tea.
ST s Sports impacted by category softness and weak small PET
Water +8% volume as sporting events are restricted. Partly offset by
Coffee 9% 950ml PET growth and new Aquarius “Mamoru” brand.
Water growth driven by strong online performance and
Juice -27%

SM and D&D. Small PET for immediate consumption
channels such as CVS and VM declined.

Coffee can decline partially offset by contribution of PET
coffee Georgia Latte Nista

Juice declined due to continued weakness in R&F as
outlets remain under COVID restrictions

e SEma— e

Note: Volume doesn’t |nc|ude aIcohoI Revenue per case doesn t mclude DFR Cig/ e =
from revenue). Some inconsistencies with the volume data provided in past presentations BOTTLEIG ]APAN HOLDINGS INC. 17
may be expected as a result of standardization of volume and revenue calculation.

Pamt :t RED' *ﬂi@bﬁz&




Building a foundation for value growth in 2021
Recovery in retail channel market share and continued vending share gains

OTC - Back to market share growth from December Vending value share

e Q1 OTC value share remained even YoY, supported by a e Growing for 24 consecutive months
return to more normalized levels of marketing * Market share gains across all sales regions in March 2021
investments after 2020 pullback. Setting a foundation for

recovery and growth in 2021. Retail pricing trends
OTC Market Share (YoY) * Observing continued price premium vs. market average

with intensifying promotional activities in the market

YR ———

1 .to March .
Q1(Jan. to March) 0.0 +0.3 NARTD OTC Retail Price

OTC Retail Price Vs. Market
Vs. PY
~_ (Jan. to Mar. 2021, JPY per bottle) Average
Small PET +6.4 -2.1
Large PET +21.9 -7.8
—\/alue =—Volume
Data source standards changed from 2021. SPET(351~650ml), LPET(1.251L"~)
Retail price data source: Intage

Q12020 Q22020 Q32020 Q42020 Q12021

= = . ' — < — = —— —— = p— e
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Focusing on what we can control
Driving transformation for the future while mitigating current risks

Q1 2021 Situation

 Challenging environment Focus on delivering results
continues as we cycle initial as COVID impact continues
COVID impact in March 2020

* Expect gradual improvement
over coming quarters

v’ Transformation continues; Now more
than ever. Focus on cost management

4 Adapting to changing consumer
behavior in an agile way

 Consumer behavior and
shopping patterns changing
amid COVID-19, with impact to
revenue mix

e Intensified competitive and ~2B yen recurring cost savings in Q1

promotional environment

v Digital and online shift accelerating

P e =

S

e e =
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Marketing and branding update :
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Update from Coca-Cola (Japan) Company, Limited

2021 Q1 Initiatives Review

2021 Q2 Initiatives Highlight

o e
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2021 Plan:
Continue flexible and timely actions to adapt to changes
Ramping up marketing activities for solid growth

VD Q N
FEWER, BIGGER PIVOT TO CORE STAY@ HOME
INNOVATIONS 17 ADE SE R REATEDES

FEIRESEHR
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2021 Q1 Initiatives Review

Building consumer engagement and new users via core & innovation
“GEORGIA” x “GUNDAM”

Coca-Cola TM AYATAKA TM Traditional

“Live the moment” Campaign Campaign Crafts Donation Bottle
Popular group “NiziU”, High consumer engagement 830K promo applicants

High consumer engagement with 2.6 mil appllcants (x2 times vs.LY)
with 1.1 mil appllcants SN LA RDAL, B : L
gl  a— % 8

----------------

AQUARIUS Fanta Premier

Successfully captured Family needs Japan’s first ever FFC w/double effect on Further strengthen
amld COVID 19 pandemlc “memory” & “blood pressure” the “Premium Sparkling positioning

S 105 155)

rrc-m#a' e

14

E*E'

AU ) S
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2021 Q2 Initiatives Highlights (Apr-May)
Expand users and drinking occasions by enhancing the core

Coca-Cola TM, i S
Fanta, Sprite, Canada Dry e L e Ouchi-de-Cafe GEORGIA
350mIPET/700mIPET “My Choice is AYATAKA” “At Home GEORGIA”

National expansion Capture
at home consumption

optimized price/pack format User expansion

Yeoonuse HRBABALY—IT

brvaBueettluend,

UorboBLILEE 2% :
WA NTLIEY T4 —

% li o K

BBED [ Asr
44X 4 Cafe

BRGINAL TasTE

GEORGIA

,,,,,,,,,

4 amw:r:\m
/1-;»14-/«%17’-6' Gafs

RS 11,000.s]  Z0%%%,.3,000:8
(LT PP 500ms E 30,0004 =

e e S e T e iy = e
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2021 Q2 Initiatives Highlights (Apr-May)
Offer new value through Big Bet innovations

COSTA COFFEE Yakan barl.(.ey tea ICY SPARK
from Hajime from Canada Dry

Premium PET Coffee
Launch barley tea Launch strongest
sparking water ever in

from COSTA COFFEE with authentic
ith craf hip |
with craftmanship loved “yakan-brewed” taste Coca-Cola Japan

by Europeans for 50 years

2 bl /&

3k

',"'.,Swv-vshn‘
NN CE

i S
.

-COIT
COEFEE
~74.—B&0ND0N 1971—

Iy 4

=1 feswmat §

W covia

T e e

——r >
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2021 Q2 Initiatives Highlights (Apr-May)
Leverage core assets and sustainability for further growth

Revitalize

Maximize

Accelerate
vending business Tokyo 2020 assets 100% recycled PET bottle
Cam ai n DLF7eL., Launch “Coca-Cola” and “Georgia Japan Craftsman™”
//U p g t dl **’C"‘—d; Team Coca.-COIa made from 100% recycled plastic bottle from May 31°t
~nexpectedwy, = Tokyo 2020 Olympic Torch Relay Reduction of CO2 ermissi
it is the future. Promotion Participants 2 mil+ eduction o emissions
(as of 6wks) 60% per bottle,
Subscription approx. 35 000 tons in TTL sku per year™
“Coke ON Pass”  Cokel IN-A-SHRRERCE | ' '
Expanding # of subscribers | IKEHS! -
faster than expected . @ datimacuns:
BEERH8REHYTRY " \ ‘ 3.’?11:'7;3;{7)4wzw*m
Coke ON Pass 1 ==
0030 | .
BREBFUVIDNEIIICRDS - | = B Coke ONZ5Z 5

\ : o Gl S 226 20 W
YTRAIY—ER ] = 1 S - : -
Coke ON Pass HEDRFETF—ER

= I

aAAH-a=F. LV B - FTERAK. /a—/7’ P2 7Av4 777|~?/:¢: .
100%1 447N AIRERALTUVET, . ooesmsmomac Ceetaly

UBAINAY P EHEI00%EMULANY MKV EEBLTORT (—BRAEML) BLT

* AE—IRMNLOHHRERDEY,
*x —REEIRPETARMINS100% U1 VIV PETREMICEIDERLIHE .. MREREF. AIFLREEEICEICCICHE.

o =

e — I oyt
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2021 Direction / Outlook ,
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Continued Market Uncertainty and Consumer Evolution driven by COVID-19

Macro economy Uncertainty remains as infection cases fluctuate

Number of new coronavirus cases (per day)

e 2021 annualized GDP estimated at +3.3%; cycling -4.8% in
2020. Variability across quarters.

e Consumer confidence index continues below pre COVID-19
levels despite government stimulus, though seeing
improving trends in April 2021 o0
* Limited vaccine availability I I I

%% vs. LW
5989 _jo
5,565

+28%
3,617

-31%
3,845

+29%
+42%,~" 2817

-35% +25% 2,189

1,65T20% 30, % gy o L%y % %y 2
1.3 4 1225

1,020 1,047 1,10

wWa

Source Ministry of Health, Laborand Welfare, Area: AIIJapan

* Government considers further stimulus

Source: IMF World Economic Outlook Mar 2021, Consumer Confidence Survey (Cabinet office), reuters

Key consumer trends Low Q1 2021 traffic and uncertain outlook with SOE
. . Traffic at Major Railway Stations

* Health and hygiene conscious consumers 200 Unit : % vs. LY
* Digital acceleration - change in shopping habits and w . N

workstyle (Work from Home) 100 o1 Nagova
* Affordability versus indulgence polarization 50 P4 Stiniuka
* Increase in stay at home occasion (“Sugomori”) while on 0 24 Umeda

the go occasion decreases 50

Sources: Ministry of Internal Affairs and Communication, Nikkei, Sankei biz o May Jun Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr (l;/lfa;; ES)

2020
Source: NTT Docomo

e e e iy ;. et e =
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3rd COVID-19 State of Emergency Introduced end-April, extended to May 31

Easing
.. Resurgence
Restrictions

SoE SoE SoE
CCBJI NARTD volume YoY
(Jan. 2020 to March. 2021)
2020 Q1 2020 Q2 2020 Q3 2020 Q4 2021 Q1 2021 Q2

Priorities in 2021
* Focusing on what we can control and driving forward transformation

* Leveraging dynamic market changes as opportunity to capture new demand
* Good stewardship of capital and creating shareholder value

- e e e TEE S =

B - Someen Sy S G e SRS Do e o =
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Transformation dashboard

Continue to make progress as planned despite challenges of COVID-19

On track On track

20% more new aseptic capacity since
2018, plus new Hiroshima Plant

* Introduction of Next Generation
aseptic technology drives innovation
Growth in-house alcohol capacity
Mega Distribution Center construction

* Vending routes optimized. .
Reduced annualized vending
fixed costs by 10%.

* Closing sales / distribution .
centers .

* Maintain first wholesale price increase in
27 years for large PET packages in 2019

* Introduction of 350/700 ml PET bottles to
replace 500 ml in SM, D&D

» Higher value products such as Fanta
Premier, COSTA COFFEE, Ayataka
Matcha Latte

Ahead of plan

Fixed Cost Reduction Supply Capacity Reve"ﬁ':ngé’éégﬁ{tfo"o Ag'get,.?,'gfgfé'on

- Work in progress

Divestment of non-core health &
skincare business Q’sai. Continue to
evaluate non-core assets

Flatter, more simple org structure
Remote work

Fully leverage shared services

Lowest-Cost Operation m Growth Pillars Shareholder Value Creation

On track

On track On track

Optimizing vending capex to current

operating environment

Flat back-office functions * Commercial planning and
investments with focus on returns

Leverage IT system o  Strict capital committee reviews
Leverage automated facilities - Large-scale removal of unprofitable

vending machines 2017-2019

Route sales model optimized .
(vending & OTC)

" Paint it RED! #%&20p%3,

transformation areas

Work in progress

Big Bet brand launches

* Focus on the core

» Value share growth in vending,
recovery in OTC channels

* Explore and expand in white space

like RTD alcohol, online, subscription

e

+ Stable annual dividend plan

reinstated at 50 yen/share

* Cashin from asset sales, cross-held

shares and balance sheet “clean up”

» Always consider ways to increase

shareholder value

R — = ‘v-v-: e e
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Adapting to change and making it an opportunity
Marketing innovation and investment for future growth

New Products Coke ON App Alcohol
BORHILRMY T2Y 12M cases sold since
Coke ON Pass market entry in 2018

BERELFVVIDVEMIICRDD
$ITRIH—ER

—

N

e
ool b
Y.L

A :
HHLL-LAMC L @ B 7= OPEN . 5
oke ON Pass NEORFF—EX ERYLEVY

C
v e =iz T
[ m_ba:/

= FryYaLRATHVS>-EF

%)) Coke ON Pay

Teiban Lemon #1 market

New product launches Leveraging Coke ON as a :
o : . . share in 350ml lemon sour
leveraging “Next Generation digital platform to drive :
: ” category. Expanding SKU
Aseptic Technology”. consumer engagement and , :
. with the new Homerun size.
Promising start to the year. loyalty

New launches coming!

=~ = —=3 -~ - e = = = o P e o e Sy I~ e e e = R o T
- - e e = B e e e o A — 8 5
— == = = SR S A ST = e e o
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Continued priority on good stewardship of capital
Focus on shareholder value creation and appropriate cash position given macro uncertainty

Shareholder value creation

Balance sheet and

Dividends cash flow Capex and depreciation

- Return to stable dividend - 45 billion cash-in with 12.8 - Q1 rise due to Saitama Mega DC

billion yen pre-tax profit as planned
2021 plan from Q’sai - Continued restraint in
. 1 e : o lacement of new sales
- Solid financial position: JCR P
50 Yen/share rating AA- Withpstable equipment helps to control
Interim Year-end outlook, 53.9% equity ratio CAPEX Investment
25 25 et 61E0 2020
Yen/share Yen/share = Continue to sell down idle CAPEX 69.3 45 t0 50 20.1
assets and cross-held shares Depreciation 59.6 55to60 14.6
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2021 Outlook

Focusing on the controllable, building resilience and setting foundation for growth

Market share Recurring cost savings Annual dividends

Target Progress Target Progress Target Progress
50 Target
f f 7-9 B yen About yen/share Maintained
2 B yen
Value share growth Recurring cost savings target Target maintained with
continues through transformation solid balance sheet
Target Progress Target Progress Target Progress
Target
45-50 Byen 20.1 Byen 55-60Byen 14.6Byen 40% Maintained
ul;,ig:f;ilnqin%igesxasmr;ggpcongi_ On plan, as we control our capex Expand recycled PET usage, on
Q1 Saitama Mega DC booked. spending track to meet 50% 2022 goals

*Not including IFRS16 non cash items
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Appendix
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Q1 2021 NARTD beverage package volume performance

2% | speT 7%

. M-PET +71%

LPET +9%

k Can -14%
. Bottle Can -2%

. Syrup -39%

Powder -30%

S-PET: PET under 600ml|/L-PET: PET above 1.5L

NARTD: Non-alcoholic ready-to-drink

e = - ———— “'w"— e e e - Sy,

e e "'J;: e TD:__éeztzéédy;foi’d-,;ih& : SSmsERRSS s o AR e o = s e
- - = Note: Volume doesn’t include alcohol. Revenue per case doesn’t include DFR (deduction %
P * 2 ) (
a’nt ,t RED! *EED& 150 from revenue). Some inconsistencies with the volume data provided in past presentations BOTTLERS ]APAN HOLDINGS INC.

may be expected as a result of standardization of volume and revenue calculation.



We are part of the global Coca-Cola system
An enduring and effective partnership

The Gt Company sl

Coca-Cola (Japan) Company BOTTLERS JAPAN INC

* Brands * Customer focus

* Innovation * Local expertise

* Global perspective e Best-in-class execution

e Consumer focus * Finished goods production
e Superior insight e Logistics and distribution

* Cost optimization

e — e e TEE
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Glossary of key terms

Business
Income

DME
FC

HORECA
IC

PTC

RGM
RTM

A measure of our underlying or recurring business performance after the adoption of IFRS. Business Income deducts cost of goods and SG&A from revenue, and
includes other income and expenses which we believe are recurring in nature.

Abbreviation of Direct Marketing Expenses. Sales promotion-related expenses, including advertisement, rebates, sales commissions, etc.

Abbreviation of Future Consumption. Purchase or sell beverage for future consumption in home, etc. It also means the products / SKUs for FC (for example, single
packages 1L or more and multi-pack of IC packages) and channels that consumers purchase the beverages for FC. (for example, supermarket, drug & discounter channels,
etc.).

Abbreviation of Hotel, Restaurants and Cafeteria. Generally means sales channels of these kinds.

Abbreviation of Immediate Consumption. Purchase or sell beverage for consuming it immediately. It also means the products / SKUs for IC (for example, single packages
less than 1L as well as fountain) and channels that consumers purchase the beverages for IC (for example, vending machines, convenience store channel, etc.).

Abbreviation of Price, Terms and Conditions, an internal guideline for setting appropriate transaction conditions with customers, frequently used in conjunction with
RGM.

Abbreviation of Revenue Growth Management, an overall strategy and process to achieve profitable revenue growth.

Abbreviation of Route-to-Market. A framework, a process, a philosophy, a proven approach for driving profitable growth.

Channel definitions Vending Retail sales to consumers through vending machine

———
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Supermarket Wholesale to supermarket chains customers

Drugstore & Discounter Wholesale to drugstore and discounter chains customers

Convenience Store Wholesale to convenience store chains customers

Retail & Food Wholesale to grocery store, liquor store, eating & drinking establishments (HORECA), etc.
Others Wholesale to customers other than above

T e T
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THANK YOU

Investor Relations

Coca-Cola Bottlers Japan Holdings Inc.
ir@cchbiji.co.jp
https://en.ccbj-holdings.com/ir/ 5y
facebook: https://www.facebook.com/ccbiji/
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